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When	it	comes	to	product	information,	it's	easy	to	feel	a	little	lost.	Whether	you	are	a	seasoned	retailer	or	just	entering	the	e-commerce	world,	understanding	the	many	different	types	of	product	information	and	their	purpose	can	be	a	real	challenge.	That's	why	we	are	here	to	help.In	this	article,	we'll	introduce	you	to	the	18	types	of	product
information	typically	found	on	eCommerce	websites	and	online	product	pages	that	every	retailer	needs	to	know.	We'll	also	give	you	examples	for	each	type	to	make	it	easier	to	understand.But	before	we	jump	in,	let	us	take	a	moment	to	define	exactly	what	product	information	is	and	why	it's	so	important	to	customers	and	retailers	alike.What	Is	Product
Information?Product	information	is	the	critical	detail	that	informs	and	educates	the	customer	about	what	a	company	has	to	offer,	be	it	a	product	or	a	service.Every	piece	of	product	information	from	basic	elements	like	the	product	name	and	description	to	more	specific	details	like	size	and	specifications	serves	a	purpose:	to	highlight	a	particular	aspect
of	the	product.Taken	together,	product	information	forms	a	compelling	and	well-crafted	product	story	that	conveys	a	comprehensive	and	holistic	understanding	of	what	the	product	is	all	about.This	information	is	typically	found	on	product	packaging,	product	inserts	and	product	labels,	but	can	also	be	integrated	into	various	marketing	materials	such
as	brochures,	product	information	sheets,	product	catalogs	and	online	product	detail	pages.Whether	through	compelling	descriptions,	captivating	visuals,	informative	videos	or	customer	testimonials,	product	information	forms	the	basis	for	effective	marketing	campaigns.Is	Product	Information	Important?The	importance	of	thorough	and	helpful
product	information	on	product	pages	should	not	be	underestimated.Imagine	buying	a	ladies	bag	online	and	landing	on	this	page.Given	the	limited	product	information,	how	confident	are	you	that	this	bag	is	what	you	are	looking	for?You	probably	have	a	lot	of	unanswered	questions.	How	big	is	this	bag?	What	does	it	look	like	from	other	angles?	Is
there	at	least	a	description	of	its	features?	These	are	all	important	questions	that	are	not	answered	on	this	product	page.	Therefore,	it	is	difficult	to	properly	judge	whether	this	bag	is	suitable	for	you.If	customers	cannot	find	quality	information	about	key	features,	functions,	and	suitability	for	their	needs,	or	the	information	provided	is	poorly
organized,	lacks	detail,	or	is	irrelevant,	they	are	unlikely	to	complete	the	purchase.	However,	if	they	have	all	the	information	they	need	right	at	their	fingertips,	they	will	have	the	confidence	to	buy.In	today's	crowded	eCommerce	landscape,	where	shoppers	can	find	your	competitors'	products	in	just	a	few	clicks,	you	need	to	give	them	a	reason	to	buy
from	you,	not	them.As	a	retailer,	having	the	right	product	information	on	product	pages	is	how	you	drive	online	sales	and	also	improve	the	visibility	of	your	products	in	search	engine	results.	That	is	why	you	should	make	your	products	easy	to	understand	so	customers	feel	well-informed	and	confident	enough	to	buy	from	you.Types	of	Product
InformationNow	that	we	have	established	the	significance	of	product	information,	lets	take	a	look	at	the	different	types	of	product	information	retailers	can	and	should	publish	about	their	offerings.Depending	on	your	audience,	resources,	and	goals,	you	can	make	the	most	appropriate	selection	of	product	information	to	add	to	your	content
arsenal.NameIt	goes	without	saying	that	the	product	name	is	one	of	the	most	important,	if	not	the	most	important,	identifier	of	the	product.In	fact,	the	name	alone	can	influence	consumer	choices	and	have	a	great	impact	on	the	success	of	the	product	itself.If	the	product	name	catches	the	customers	interest,	they	will	take	a	closer	look	at	the	product
and	learn	more	about	what	it	has	to	offer.	However,	if	it	doesn't	catch	their	attention,	they	may	overlook	the	product	altogether	and	consider	it	unremarkable	or	irrelevant.So	if	your	product	is	being	sold	in	a	crowded	market	alongside	many	other	competing	products,	you	need	every	advantage	you	can	get	to	make	your	product	stand	out	from	the
crowd	and	appeal	to	your	customers.	Source:	SonyIf	you	want	your	product	to	resonate	well	with	your	target	customers,	you	need	to	follow	best	practices,	such	as	keeping	the	name	simple	and	memorable,	and	making	sure	it's	easy	to	pronounce	and	understand.DescriptionAfter	the	product	name,	the	product	description	is	usually	what	customers
read	next	when	they	want	to	learn	more	about	the	product.The	product	description	is	a	key	element	that	should	be	present	on	every	product	page.	However,	on	physical	product	packaging,	where	space	is	often	limited,	manufacturers	often	omit	it	or	use	only	a	one-liner	or	a	few	keywords	to	give	customers	an	idea	of	what	the	product	is	about.The
ideal	description	should	include	a	concise	and	informative	overview	that	highlights	the	product's	key	features,	benefits	and	value	proposition.	This	is	your	chance	to	highlight	the	product's	unique	selling	points	and	convince	customers	to	buy	your	product.	Source:	Burger	King	If	you	need	support	creating	engaging	product	descriptions,	see	how	much
you	can	save	with	AI	automation.	SpecificationThe	name	and	description	of	the	product	alone	can	only	tell	you	so	much,	but	sometimes	shoppers	still	cannot	get	an	accurate	picture	of	how	the	product	works	or	what	it	does	from	this	brief	information.In	this	case,	a	detailed	listing	of	key	product	specifications	helps	fill	in	the	gaps.Product	specifications
provide	comprehensive	information	on	the	technical	aspects	or	finer	details	of	the	product,	such	as	specific	attributes,	features,	or	functionalitiesthings	like	dimensions,	country	of	origin/manufacture,	and	performance	ratingsand	give	the	customer	a	comprehensive	understanding	of	its	actual	capabilities.	Source:	Taking	the	time	to	thoroughly	detail
product	specifications	not	only	empowers	customers,	but	also	sets	your	offering	apart	from	that	of	your	competitors	who	only	half-heartedly	describe	their	products	and	are	done	with	it.So	take	the	time	to	fully	disclose	the	technical	specifications;	it's	beneficial	for	both	your	customers	and	your	business.FeaturesJust	like	specifications,	product
features	are	one	of	the	most	important	pieces	of	information	that	customers	look	for	when	evaluating	a	product.Product	features	highlight	the	special	characteristics	and	functions	that	make	the	product	unique	and	desirable.	They	can	range	from	design	elements	and	performance	enhancements	to	convenience	factors	and	special	features	that	can	be
tailored	to	the	customer's	needs.	Source:	So	what	are	the	features	of	your	product	that	your	customers	are	looking	for?	Introduce	them	and	emphasize	the	value	each	feature	brings.If	you	can	present	them	in	a	compelling	way,	you	can	make	a	convincing	case	for	why	your	customers	should	choose	your	product	over	others	on	the
market.Benefits"Features	tell,	but	benefits	sell"	is	a	common	saying	in	the	marketing	industry.While	product	features	tell	the	"what"	of	the	product	and	introduce	its	functions,	product	benefits	answer	the	"why"	and	focus	on	the	positive	effects	of	using	the	product.It	is	the	product	benefits	that	really	resonate	with	customers	and	influence	their
purchase	decisions.	After	all,	customers	buy	the	product	not	just	to	use	it,	but	to	use	it	to	solve	their	problems,	improve	their	lives,	or	fulfill	their	desires.	Source:	Take	the	words	of	Steve	Jobs	when	he	introduced	the	iPod	in	2001.	He	did	not	talk	about	the	features	at	the	beginning.	Instead,	he	proclaimed	the	message	"1000	songs	in	your	pocket".
That's	a	short,	simple,	but	powerful	message	that	speaks	directly	to	what	customers	want.If	you	can	effectively	communicate	the	positive	impact	your	products	have	on	your	customers,	you	will	capture	their	full	imagination	and	attention.Learn	more	about	creating	the	best	possible	customer	experience	with	our	free	e-book.	Ingredients	or
MaterialsHave	you	ever	asked	yourself:	What	is	the	thing	I	want	to	buy	actually	made	of?Whether	it	is	food,	clothing	or	electrical	appliances,	shoppers	appreciate	knowing	exactly	what	the	products	they're	looking	at	are	made	of.	After	all,	it's	only	natural	to	want	transparency	about	the	materials	and	ingredients	that	make	up	the	products	you	might
bring	into	your	home	or	put	on/in	your	body.With	this	transparency,	you	can	strengthen	consumer	trust	in	your	brand.For	edible	products	such	as	food	and	cosmetics,	the	things	that	make	up	the	item	are	clearly	spelled	out	as	a	list	of	ingredients.	Consumers	appreciate	knowing	all	ingredients	for	several	important	reasons.	This	allows	people	to	assess
potential	allergen	reactions	or	dietary	compatibility	based	on	the	item's	ingredients	list.	In	the	case	of	non-edible	goods,	a	list	of	materials	indicates	what	they	are	made	of.	Some	products,	especially	clothing,	are	made	of	a	combination	of	different	materials.	Some	retailers	make	the	exact	composition	transparent	by	listing	the	percentage	of	each
material	that	the	product	contains.This	level	of	detail	allows	consumers	to	better	determine	key	attributes	upfront,	such	as	how	durable	the	item	will	be,	care	instructions	and	how	environmentally	friendly	the	various	materials	are.	Source:	POMELO	FashionNutrition	FactsEating	healthy	and	paying	attention	to	what	you	fuel	your	body	with	is	top	of
mind	for	many	people	these	days.	But	it's	not	always	so	easy	to	find	out	what's	really	in	our	food	just	by	looking	at	it,	is	it?That's	what	nutrition	tables	are	for.	Usually	published	along	with	the	ingredient	list,	this	table	breaks	down	key	nutritional	information	in	a	simple,	easy-to-digest	format.	Got	an	eye	on	limiting	sugar?	Keeping	track	of	calories	for	a
diet?	Here	you'll	find	all	the	important	macros	like	fats,	carbs	and	proteins	for	a	standard	serving.While	packaged	foods	sold	in	brick-and-mortar	stores	are	required	by	law	to	list	nutrition	information	in	many	countries,	the	same	rules	don't	apply	to	online	marketplaces.	Still,	if	you	sell	online,	you	should	take	the	initiative	to	provide	the	full	nutritional
value	to	help	health-conscious	customers	and	gain	their	trust.Whether	they	want	to	manage	their	medical	conditions,	follow	a	diet	or	is	simply	health-conscious,	knowing	the	nutritional	values	will	help	them	to	pick	foods	that	align	with	their	wellness	goals.And	they	will	be	grateful	to	you	for	that.Whats	in	the	BoxWhile	browsing	product	pages,	you
have	probably	come	across	the	"What's	in	the	Box"	section,	which	contains	a	concise	list	of	accessories	and	items	bundled	with	the	main	product.Thanks	to	this	clever	feature,	customers	know	exactly	what	they	will	receive	in	the	package.While	the	main	product	takes	center	stage,	the	included	accessories	sweeten	the	deal	and	make	it	even	more
attractive,	especially	when	customers	do	not	have	to	buy	them	separately.But	don't	hide	the	list	of	included	accessories	in	a	long	product	description	that	customers	might	accidentally	overlook.	Instead,	take	a	cue	from	established	retailers	and	eCommerce	sites	like	Apple	by	creating	a	separate	"What's	in	the	Box"	section.This	way,	the	list	of
accessories	clearly	stands	out	and	ensures	that	customers	can	easily	find	the	information	they	are	looking	for.	Source:	To	make	the	product	even	more	attractive,	you	should	also	include	high-quality	photos	of	the	accessories	or	show	everything	together	as	a	bundle.	This	visual	representation	makes	the	product	even	more	desirable	and	gives
customers	a	clear	picture	of	what	they	will	receive.Best-Before	or	Expiration	DatePackaged	consumer	goods	such	as	food,	beverages,	cosmetics	and	medicines	have	a	common	problem	they	do	not	last	forever.After	manufacturing,	these	products	naturally	begin	to	deteriorate,	affecting	their	quality	and	effectiveness.	To	inform	customers	of	the	shelf
life,	a	date	mark	indicating	the	best-before	or	expiration	date	is	printed	on	the	physical	product	and/or	its	packaging.However,	they	are	not	displayed	on	all	e-commerce	websites	and	product	pages,	because	not	every	product	has	the	same	date	marking,	so	it	can	be	a	bit	confusing.	Source:	To	clarify,	the	best-before	date	(also	known	as	the	use-by	or
sell-by	date)	and	the	expiration	date	have	different	meanings.	The	best-before	date	indicates	the	date	until	which	the	product	is	expected	to	retain	its	optimal	quality,	flavor,	or	potency,	while	the	expiration	date	indicates	when	the	product	may	no	longer	be	safe	to	consume	or	use.A	whopping	80%	of	UK	consumers	misunderstood	the	meaning	of	these
terms	in	2019,	resulting	in	tons	of	edible	food	being	thrown	away	prematurely.	So	it's	up	to	us	retailers	to	get	the	facts	right	and	help	our	customers.ImagesImages	are	an	essential	part	of	any	product	marketing	strategy.They	serve	as	a	tangible	visual	representation	that	transcends	words	and	allows	customers	to	assess	the	quality,	design	and	overall
esthetics	of	a	product	and	envision	it	in	their	lives,	creating	a	sense	of	connection	and	desire	before	they	buy	it.Clear,	high-resolution	images	that	show	the	product	from	different	angles	and	perspectives	are	an	industry	standard.	Lifestyle	imagery	is	also	often	used	to	show	the	product	in	real-life	situations,	so	customers	can	imagine	themselves	using
and	benefiting	from	the	product.If	you	want	to	go	one	step	further,	you	can	invite	your	customers	to	explore	your	products	in	a	3D	environment	or	via	augmented	reality,	as	IKEA	and	Sephora	do.	Source:	AdidasVideosVideos	are	one	of	the	best	ways	to	connect	with	customers.More	than	91%	of	companies	already	use	videos	as	a	marketing	tool,	so
their	importance	is	as	clear	as	day.	Thanks	to	technological	advances	and	the	availability	of	video	editing	software	for	beginners,	even	small	businesses	with	limited	resources	can	harness	the	power	of	video	to	reach	and	engage	their	audience.By	bringing	the	product	to	life	through	motion,	sound	and	narration,	videos	can	tell	a	story	that	would	be
impossible	with	text	alone.	There	are	many	opportunities	you	can	uncover	with	video	content,	including	how-to	guides,	walkthroughs,	customer	testimonials,	and	even	unboxing	products.The	possibilities	are	endless.	Source:	GoProPricingIf	the	goal	of	presenting	your	product	is	to	sell	it,	then	stating	the	price	is	undoubtedly	a	necessary	element.	After
all,	once	customers	have	their	hearts	set	on	your	product,	they	will	be	eager	to	know	how	much	it	will	cost	them.But	no	one	likes	last-minute	surprises.	That's	why	unexpected	extra	costs	are	one	of	the	main	reasons	why	many	customers	abandon	their	shopping	carts.	In	2023,	the	average	abandonment	rate	was	69.99%!	That's	a	lot	of	effort	that	went
to	waste.So	mention	any	costs	associated	with	the	product,	such	as	taxes,	shipping	fees,	or	other	costs.And	if	you	offer	discounts,	like	free	shipping	or	promotional	codes,	be	sure	to	highlight	them.	Everyone	loves	a	good	deal,	and	when	you	offer	incentives	like	these,	the	likelihood	that	a	customer	will	complete	their	purchase	increases	significantly.So
don't	be	afraid	to	mention	your	prices	it's	an	important	step	in	gaining	your	customers'	trust	and	loyalty.	Source:	LevisStock	LvelStock	level	is	another	piece	of	product	information	that	is	often	published	along	with	the	price.Although	it	is	not	an	essential	feature	of	a	product	detail	page	and	its	absence	does	not	affect	the	customer	experience,	some
retailers	include	the	remaining	stock	to	inform	customers	of	the	limited	availability	of	the	product	so	that	they	do	not	buy	more	than	the	retailer	can	supply	and	risk	having	to	cancel	the	order.Indicating	remaining	stock	can	also	exploit	the	powerful	psychological	concept	of	FOMO,	the	fear	of	missing	out.	When	customers	see	low	inventory,	it	creates	a
sense	of	urgency	and	scarcity	that	compels	them	to	make	a	quick	purchase	decision.The	fear	that	the	product	may	be	sold	out	creates	a	sense	of	exclusivity	and	motivates	customers	to	act	quickly	to	secure	the	desired	product.	Source:	Sur	La	TableIf	you	want	to	take	advantage	of	FOMO	and	motivate	your	customers	to	act	quickly,	you	should	display
the	remaining	stock.FAQ	or	Q&AYou	may	think	that	your	product	page	contains	all	the	necessary	information	about	the	product,	but	customers	will	always	have	questions	that	you	cannot	anticipate.If	you	received	a	specific	question	that	was	asked	by	multiple	customers,	then	you	know	that	this	topic	is	important	to	them.	By	addressing	these
frequently	asked	questions	(FAQs)	in	a	separate	section,	you	save	your	customers	the	trouble	of	contacting	you	individually	for	the	same	information.You	can	also	set	up	a	Question	and	Answer	(Q&A)	section	where	your	customers	can	ask	their	questions	and	either	you	or	other	knowledgeable	customers	can	provide	helpful	answers.	It's	like	a	virtual
community	of	product	enthusiasts	who	love	to	share	their	experiences	and	insights.	Source:	AmazonReviews	and	RatingsCompanies	will	always	try	to	put	their	products	in	the	best	light,	so	naturally	there	will	be	customers	who	are	skeptical	of	their	product	claims	and	promises.	Who	wouldn't	be?	So	how	can	you,	as	a	retailer,	inform	and	reassure
your	customers?Customer	reviews	and	ratings	are	the	answer.Reviews	from	people	who	have	already	purchased	and	used	the	product	provide	an	authentic	perspective	on	the	product's	performance	and	quality.	Accompanying	ratings,	usually	in	the	form	of	a	numerical	score	or	star	rating,	provide	a	quick	overview	of	customer	satisfaction	and	allow
customers	to	gauge	overall	sentiment	toward	the	product	at	a	glance.The	higher	the	rating,	the	more	likely	it	is	that	customers	have	had	a	positive	experience.	However,	retailers	need	to	be	aware	of	the	potential	skepticism	that	arises	when	all	reviews	are	overwhelmingly	positive	and	have	a	perfect	5-star	rating.Although	the	pursuit	of	perfection	may
seem	tempting,	customers	often	consider	such	reviews	"too	good	to	be	true"	and	doubt	their	authenticity.	In	fact,	reviews	with	an	average	star	rating	between	4.2	and	4.5	had	the	greatest	impact	on	consumer	decisions.So	don't	try	to	delete	or	suppress	negative	reviews!	Instead,	see	them	as	an	opportunity	to	grow	your	business.CertificationsWhen
customers	deal	with	a	brand	they	do	not	know,	they	may	doubt	the	advertising	claims	and	ask	themselves	many	questions:	Is	any	of	what	is	claimed	true?	Will	it	deliver	what	it	promises?	Can	it	stand	the	test	of	time?To	eliminate	this	uncertainty	and	build	trust,	there	is	an	effective	tool	brands	can	use:	Certifications.Product	certifications	are	official
endorsements	from	authorized	organizations	that	confirm	a	product's	quality,	safety,	and	compliance	with	industry	standards	and	regulations,	such	as	Fairtrade	and	Energy	Star.By	prominently	displaying	them	on	product	packaging,	websites,	and	marketing	materials,	you	can	instill	confidence	in	potential	customers	and	make	it	clear	that	your
product	has	undergone	rigorous	testing	and	meets	the	highest	standards.Consider	the	certifications	a	badge	of	honor	and	display	them	with	pride!	Source:	PatagoniaComparisonsWhen	customers	evaluate	a	product,	they	are	often	not	only	curious	about	its	basic	features	and	functions,	but	also	want	to	know	how	it	compares	to	similar	offerings.This	is
where	a	product	comparison	table	comes	in	handy.	By	showing	the	product	they	want	alongside	other	similar	products,	customers	can	easily	compare	prices,	specifications	and	features,	while	retailers	can	encourage	them	to	consider	higher-end	or	premium	options	in	the	brand's	range.It's	a	win-win	situation	that	benefits	customers	and	retailers
alike.	Source:	SamsungOperational	RequirementsKnowing	what	a	product	can	do	is	one	thing,	but	knowing	how	to	get	it	to	work	is	another.Some	products,	such	as	electronics	and	software,	must	meet	certain	requirements	before	they	can	even	be	used.	These	include	compatible	operating	systems,	power	sources,	required	accessories,	or	even
software	updates.	So	before	your	customers	get	excited	about	your	product	and	hit	the	"buy"	button,	only	to	discover	they	need	the	right	equipment	to	get	it	up	and	running,	take	a	moment	to	educate	them	about	the	operational	requirements.Set	up	a	dedicated	section	on	your	website	and	make	it	clearly	visible	so	they	do	not	accidentally	overlook	it.
That	way,	you'll	save	them	from	any	frustrating	surprises	later.Keep	the	excitement	alive!Struggling	to	Manage	Your	Catalog	of	Product	Information?	Use	a	PIM	Solution!When	it	comes	to	managing	a	ton	of	product	information,	it's	much	easier	and	more	efficient	if	you	have	the	right	tools	at	your	fingertips.	Let's	face	it,	it's	a	nightmare	to	dig	through
multiple	Excel	spreadsheets	to	find	the	product	information	you	need,	manually	edit	all	the	data,	or	upload	the	same	catalog	to	all	channels	every	time	it	is	updated.However,	a	Product	Information	Management	(PIM)	solution	can	simplify	this	process	so	you	can	spend	less	time	working	with	product	information	and	focus	on	making	more,	better,	and
faster	sales.It's	a	secret	weapon	for	retailers;	it's	how	major	retailers	like	Walmart	have	done	it	with	their	massive	catalog	of	over	46	million	SKUs!Want	to	learn	more	about	Bluestone	PIM	and	how	it	can	help	your	business	leverage	its	catalog	of	product	information	to	its	fullest	potential?	Schedule	a	no-obligation	consultation	with	our	friendly
advisors	or	reserve	a	demoto	see	all	of	Bluestone	PIM	's	features.	Editors	note:	This	post	was	originally	published	in	July	2023	and	has	been	updated	with	the	latest	information.	Accurate	and	accessible	product	information	ensures	a	seamless	shopping	experience,	helping	buyers	make	informed	decisions	while	boosting	trust	and	sales.	Investing	in
robust	management	tools	simplifies	this	process,	ensuring	businesses	stay	competitive	and	efficient.Key	TakeawaysHeres	what	you	will	learn	in	this	blog:PIM	software	helps	manage	and	organize	product	data	effectively.It	ensures	accurate	and	consistent	information	across	platforms.Customers	and	teams	access	clear	and	relevant	product
details.Businesses	improve	workflows	and	enhance	customer	experiences.PIM	solution	supports	compliance	with	regulations	and	standards.What	is	Product	Information?Product	information	refers	to	all	the	data	that	describes	and	defines	a	product.	It	is	essential	for	helping	customers	make	informed	decisions.	When	you	browse	an	eCommerce
website,	you	rely	on	details	like	product	names,	descriptions,	specifications,	and	images.	This	information	helps	you	understand	the	products	features,	benefits,	and	use.	Clear	and	accurate	product	information	is	critical	for	businesses.	It	builds	trust,	improves	sales,	and	ensures	a	better	customer	experience.Information	about	the	product	is	not
limited	to	basic	details.	It	includes	everything	from	technical	specifications	and	pricing	to	marketing	assets	like	photos	and	videos.	For	example,	a	clothing	item	might	feature	its	size	chart,	fabric	composition,	and	care	instructions.	This	level	of	detail	reassures	buyers	and	helps	them	choose	the	right	product.Rich	and	well-structured	product
information	also	benefits	online	retailers	by	improving	search	engine	visibility.	When	shoppers	find	relevant	and	detailed	data,	they	are	more	likely	to	make	a	purchase.	Additionally,	businesses	can	highlight	unique	selling	points	to	stand	out	from	competitors.	Whether	its	a	local	brand	or	a	global	retailer,	presenting	accurate	product	information
remains	vital	for	success	in	a	digital	marketplace.Why	is	product	information	important?Product	information	plays	a	critical	role	in	the	success	of	any	product.	It	serves	as	the	primary	way	to	inform	potential	buyers	about	what	they	are	considering	purchasing.	Whether	someone	is	shopping	online	or	browsing	in	a	physical	store,	they	depend	on	clear
and	detailed	product	details	to	make	their	choice.	Online,	the	absence	of	tangible	interaction	makes	information	about	the	product	even	more	crucial.	Customers	rely	entirely	on	what	they	read,	see,	or	watch	to	form	an	opinion.Complete	and	accurate	product	data	can	build	trust.	When	buyers	find	the	facts	they	need	without	searching	elsewhere,	it
simplifies	their	decision-making	process.	Improved	trust	translates	into	better	conversion	rates	and	fewer	returns.	Well-maintained	product	information	also	benefits	businesses	internally	by	streamlining	operations	and	enhancing	marketing	campaigns.	For	example,	teams	can	align	strategies	using	consistent	product	data	across	channels.Another	key
component	is	the	organization	of	product	information	into	easy-to-navigate	product	information	pages.	These	pages	are	essential	for	showcasing	specifications,	dimensions,	and	unique	selling	points.	Rich	and	optimized	content	on	these	pages	not	only	attracts	customers	but	also	improves	search	engine	visibility.	In	todays	digital	landscape,	providing
precise	and	engaging	product	details	can	set	a	brand	apart,	driving	long-term	success.Types	of	Product	InformationProduct	information	covers	a	wide	range	of	details	that	help	businesses	and	customers	alike.	It	is	crucial	for	understanding,	showing	the	product	accurately,	and	ensuring	it	is	represented	well	on	product	information	pages.	These
details	include	specifications,	images,	videos,	and	descriptions.	Businesses	use	these	data	points	to	manage	inventory,	optimize	listings,	and	drive	sales.The	first	type	is	technical	information.	This	includes	precise	details	like	dimensions,	weight,	materials,	and	other	measurable	factors.	These	elements	ensure	customers	can	assess	whether	a	product
meets	their	needs.	For	example,	a	buyer	considering	furniture	would	rely	on	accurate	dimensions	to	confirm	it	fits	their	space.	Pricing	information	also	falls	here,	enabling	transparency	and	aiding	purchase	decisions.Next,	digital	assets	play	a	pivotal	role.	These	are	the	images,	videos,	and	infographics	that	make	products	visually	engaging.	A	clear,
high-quality	image	is	often	the	first	point	of	interaction	for	a	customer.	Videos	or	interactive	media	can	further	enrich	the	experience,	showing	the	product	in	use	or	highlighting	unique	features.	Many	shoppers	base	their	decisions	entirely	on	this	type	of	products	information.Marketing	details	also	contribute	significantly.	These	include	product
descriptions,	catalogs,	and	SEO-focused	content	designed	to	attract	and	inform	buyers.	A	compelling	description	can	make	a	product	stand	out,	while	well-optimized	text	ensures	it	appears	prominently	online.	These	elements	are	critical	in	guiding	customers	through	the	buying	process.Lastly,	operational	data	supports	internal	workflows	and
customer	satisfaction.	This	category	includes	stock	levels,	SKU	numbers,	and	distributor	information.	Such	data	ensures	smooth	operations	and	that	the	right	products	reach	customers	efficiently.Each	type	of	information	combines	to	form	a	cohesive	system	that	helps	businesses	present	their	offerings	effectively	and	customers	make	informed
choices.	On	product	information	pages,	these	details	are	displayed	to	create	trust	and	facilitate	transactions.	The	ability	to	show	and	manage	these	aspects	cohesively	enhances	a	products	appeal	and	market	success.Product	information	exampleProduct	information	is	vital	for	making	purchasing	decisions.	Consider	a	product	information	sample	like	a
detailed	webpage	for	a	pair	of	gym	shoes.	The	page	might	include	a	clear	product	title,	price,	and	availability	status.	Customers	value	detailed	specifications,	such	as	size,	material,	and	weight,	because	this	ensures	their	purchase	will	meet	their	expectations.	A	product	information	card	further	simplifies	this	by	summarizing	key	attributes	like
dimensions	and	usage	instructions.Images	and	videos	play	a	critical	role.	For	example,	clear	photos	from	multiple	angles	can	showcase	features	effectively.	Pairing	these	with	well-crafted,	good	product	descriptions	helps	customers	visualize	how	the	product	fits	their	needs.	The	description	may	emphasize	benefits	like	durability,	comfort,	or	unique
design.By	organizing	this	information	into	categories	like	taxonomy	or	essential	data,	businesses	help	customers	navigate	options	effortlessly.	This	categorization	includes	clear	labels	like	organic	or	limited	edition.	Properly	structured	product	data	supports	not	only	customers	but	also	retail	partners	who	need	this	information	for	listings.The	use	of
localized	content	also	matters.	Presenting	prices	in	the	local	currency	or	offering	region-specific	shipping	information	ensures	inclusivity.	High-quality	product	information	builds	trust,	improves	online	visibility,	and	ultimately	drives	conversions.FAQLets	answer	your	most-asked	questionsWhat	are	products	information	skills?Products	information
skills	refer	to	the	ability	to	organize,	manage,	and	present	accurate	product	data.	These	skills	ensure	customers	and	internal	teams	access	clear	and	relevant	details	across	platforms.Why	is	PIM	software	important?PIM	software	simplifies	managing	product	data	by	providing	a	centralized	system.	It	helps	ensure	consistency,	improves	efficiency,	and
supports	seamless	updates	across	sales	and	marketing	channels.Who	benefits	from	PIM	software?PIM	benefits	customers,	manufacturers,	and	internal	teams.	It	provides	accurate	product	data,	supports	marketing	efforts,	and	helps	compliance	with	regulations.What	features	should	PIM	software	have?Good	PIM	software	should	include	features	for
data	centralization,	easy	integration,	and	support	for	digital	assets.	It	must	handle	technical	specifications	and	marketing	data	effectively.Bottom	lineSelecting	the	right	PIM	software	is	a	critical	decision	for	businesses	that	want	to	streamline	product	data	and	improve	customer	experiences,	among	other	factors.	Clear	information	about	the	product	is
a	priority,	and	PIM	software	provides	the	tools	to	manage	this	efficiently.	Each	solution	mentioned	in	this	guide	offers	unique	features	to	help	businesses	organize,	update,	and	share	products	information	across	various	platforms.	By	investing	in	the	right	PIM	tool,	companies	can	optimize	workflows,	enhance	team	collaboration,	and	improve	the
customer	journey,	ensuring	long-term	success	in	a	competitive	market.Learn	more	about	why	you	need	a	PIM	solution	on	our	website.	Over	to	you!	

Productinformatie.	Productbeleid.	Product	information	brainly.	Give	at	least	four	examples	of	information	as	a	product.


